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Remember
to tag me.
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. EXTEND. -~ SPEND MORE -~ - LOW -

. BUSINESS . ON .  TOLERANCE"

- TRIPS FOR. WORTHWHILE . .~ FORBS"
LEISURE .- 'EXPERIENCES - " .= 4



 TRAVEL UP VOCAL WITH =~ HEALTHY
_TO 9X A YEAR COMPLAINTS ~ FOODIES
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Marketing to Millennials
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@6 Noton your awards or your 99
"commitment to quality".



Show us an

ACCURATE

portrayal
of

vour hotel.

We love
videos!



%3Ciframe%20width=%22560%22%20height=%22315%22%20src=%22//www.youtube.com/embed/ZPSSbQDOa4Q?list=PLMEqx95wlLwxjbeSs8BtiD_ZO-mddKQQo%22%20frameborder=%220%22%20allowfullscreen%3E%3C/iframe%3E

- Research online for hours
- Consult with our social circleg
- Read reviews op TripAdyvi

sor and Yelp




DESIGNATE AT LEAST ONE STAFFER TO KEEP
TABS ONEMERGING MARKETING TRENDS.
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ASSUME WE'RE LOOKING
@ MORE THAN ONE SCREEN
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Start a
Conversation.

! o = S
Don't just go

al.
We wantl more
than 2 minutes
of laughs.




Hyatt Concierge @HyattConcierge - Aug 20
Thanks for sharing. Safe travels! RT @jgibbs74: Thanks Hyatt Hill
Country, awesome food, great space and amazing staff!
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. Hyatt Concierge @HyattConcierge - Aug 29
Looks delicious! RT @CleverHousewife: Corned beef hash from
executive chef Jason Poole at the Hyatt @HyattConcierge bit.ly/142Gjwt

=

Hyatt Concierge @HyattConcierge - Aug 29
Great shot! RT @CleverHousewife: View of the state capitol from my
hotel room #gorgeous #travel @HyattConcierge bit.ly/157ilev

. Hyatt Concierge @HyattConcierge - Aug 29
RT @StrobesnPixels: @HyattConcierge love your iphone app. Just
booked my room for friday night. Super easy. Love staying at Hyatt
every time

Hyatt Concierge @HyattConcierge - Aug 28
Thank you @cityandsand! Hi @metrocurean we are here and happy to
assist with your travel needs.

Monitor keywords for your city (Twitter) and
chime in with helpful tips on other pages (Facebook) o

HospitalityContent
i1t901 0



¥
i Y

e —

s 3 I8N 1 0y
WO SRV IC
=" J# = ) \J \.




Especially important for older brands our parents loved
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Give Us Something
To Brag About
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G'MORNING LINDA! :
0
AWESOME TO FINALLY
MEET YOU. 8
]
LETME KNOWIF YOU §
HAVE ANY QUESTIONS ¢
ABOUT MY PROPOSAL. ¢
®

WOULD BE GREATTO @
WORK WITH YOU! 0
4
8
&
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" BE BRIEF. BE BRILLIANT.

BE GONE

.. NOTTHIS.

It was a real pleasure to
meet you. On behalf of
the staff at Blah Blah
Hotel, I'd like to welcome
vou lo experience our blah
blah blah and our award
winning blah blah blah. I
am confident you will
be impressed with our service
and our wonderful amenities.
I am here to answer any of your
questions, whether about
our evenl space or our city.

I look foward to showing
vou our beautiful property.
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SOCIAL PROOF
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RECAP

" 1.Focuson the EXPERIENCE
2. Useé STORYTELLING, not hard sells
3. Keep up with MARKETING TRENDS ;
- 4.Market with SPUNK & CREATIVITY - S
. 3.Assume we're looking at IORE THAN ONESC REEN
6. Clean up your WEB PRESEN(‘E | - |
7. Aim for WORD OF MOUTH = -
8.B¢ WORTHY OF A (‘ONVERSATION mstead of gmng mal -
. 9.BeaSOCIAL CONCIERGE o
" 10.Monitor all of our REVIEWS
“11. Show your brand is CURRENT - -
12. Give us SOMETHING TO BRAG ABOUT .
'13.BeBrief. BE BRILLIANT. Be gone. -~
- 14.Skip thé¢ FORMALITIES. Instead, be ¢asual and authentlc s
- 15.Use SOCIAL PROOF and leverage your client testimonials =~ ©
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Hire Me to Tell Your Story

O For What?

Press Releases | Website Copy | Trade Articles
| Blogs | Brochures | Sales Kits | Advertisements

| Email Newsletters | Scripts | Destination
Guides | Email Marketing | Slogans

© How?

Junvi Ola
Hospitality Content Studio
Tel: 619-517-3562

junvi@hospitalitycontentstudio.com

www.hospi+a|i’rycon+en’rs’rudio.com
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